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2. Title of the Project: Customer Satisfaction at Andhra Bank (with Special reference to Chirala Branch)
Aim: To provide the students with practical knowledge and exposure to outside the class room Environment.
Objectives of the Study:
1. To know the profile of Andhra Bank
2. To study the customer satisfaction at Andhra Bank (Chirala Branch)
3. To suggest the measures to improve the customer satisfaction of the Bank.
Findings:
1. Out of 40 respondents 35% of the customers hold the account with the bank from 2 to 4 years and 25% of the respondents hold from less than 2 years. It can be concluded that majority that is 60% of the respondents hold the account with the bank from less than to 4 years.
2. All (100% of) the respondents holds savings bank account with the bank.
3. Out of 40 respondents 55% of the respondents very satisfied with the friendly and courteous manner of the customer’s service at the counter and 45% of the respondents are satisfied with the friendly and courteous manner of the customer’s service at the counter. It can be concluded that majority that is 55% of the respondents are very happy with the services of the bank regarding friendly and courteous manner at the counter.
4. Out of 40 respondents 65% of the respondents are satisfied with the knowledge of the bank’s products and services of the clerks at the counter. 27.5% of the respondents very satisfied with knowledge of the bank’s products and services of the clerks the counter. It can be concluded that majority that is 65% of the respondents are satisfied with the knowledge of the bank’s products and services of the clerks at the counter.
5. Out of 40 respondents 42.5% of the respondents are very satisfied with the willingness to listen and respond to the needs of the customers at the counter. 40% of the respondents satisfied with the willingness to listen and respond to the needs of the customers at the counter. It can be concluded that majority that is 82.5% of the respondents are happy with the willingness to listen and respond to the needs of the customers at the counter.
Conclusion:
Customer satisfaction is addressed as a strategic business development tool. Customer satisfaction does have a positive effect on organization profitability. This research articles highlights the satisfaction level of customers towards the banking services of Andhra Bank, Chirala, Branch. Having considering 40 respondents a final data has been arrived and it was point out that there is a good level of satisfaction on the customer’ side. With factors like employee behavior, banking services and banking performance affecting level of customer satisfaction, the Andhra Bank, Chirala, has to implement prompt and customer friendly schemes/ portfolio as an initiative go. These would thereby increase the level of satisfaction among the customers.
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